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TOB ISSUES

Broker Roundtahle
Up-and g s

IBAD's Strategic Plan

Confronting Our Future

THE STRENGTH ) g tuch chack
IN NUMBERS

BROKER ROUNDTABLE
Blending Customer
Sorvice With Tech

THE ONTARIO BROKER THE ONTARIO BROKER
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OPERATING IN THE DATA REVOLUTION TRACING BUSINESS EVOLUTION

NATIONALIZATION OF THE BROKER CHANNEL

TEAMNG UP GOING NATIONAL BROKER ROUNDTABLE TALENT BECOME DATA-DRIVEN BROKER ROUNDTABLE DIGITAL WORKING BECOMNG AGILE NEW PRINCIPALS
With MeFarlen Rowlands With Provineial Broker The Rise of Natienal Urion With Quanert By Developing Adoptabiity Today's Fresh Lecdership
Insurance Beokers Assochations




The Ontaria Broker Magazine

Insurance + rabats = Learn where Al firm Quandri thinks you should

apply automation within your brokerage and hew they won Innovator of the Year
after entering the industry the year prior in our latest wOntarioBroks . see more

& - @ Like & comment 17} Repost
"M The Ontario Broker Magazine
®
There's lots of speculation about brokerages and ownership How did
this small-town, independent brokerage land one of the biggest deals
announced this year? Find out in our latest #OntarioBrokerMag. 500 more
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17,000+

IBAO UPDATE SUBSCRIBERS

4x

PROMOTIONS PER MONTH IN
IBAO UPDATE

TOB STATS

@\ The Gntario Broker Magazine

A i g8 is something # # 1 Learn
how BrokerUnion welcomes new talent to create a culture of growth and
diversity in our latest #OntarloBrokerMag.

B - & Like

© Comment 1) Repost

. The Ontario Broker Magazine

Small businesses make up 98% of all businesses in Canada + ++ Find out how
Wawanesa is expanding its callaboration with commercial brokers to help mare
small businesses in our latest #OntarioBrokeriag. see more

48% of
Canadian

small business
owners report
they’re likely to
purchase more
or much more
insurance.

—Susan Williams-Bonet
Vice President, Ontario,
‘Wawanesa
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60%

HIGHEST OPEN RATE

PROMOTION PER MONTH IN
TOB ENEWSLETTER

13,600+

LINKEDIN FOLLOWERS

4,700+

FACEBOOK FOLLOWERS

1,900+

INSTAGRAM FOLLOWERS

2x

TOB POSTS PER WEEK

94,000+

UNIQUE VISITORS TO IBAO.ORG

ibaourpaTE e

Our Last TOB of the Year

b~ ‘We're putting the final touches on our last lssue of TOB and

ill be releasing later this week, so keep your eye on your
inbox for an early present )

In the Community

The Ottawea Insurance Brokers Association is hosting a

iy 25th—axe theowing that promises to




EDITORIAL CALENDAR

PRINT ISSUE EDITION PRINT AD DUE RELEASE

Volume 24, Issue 1 Spring Edition March 22 April 2024

Volume 24, Issue 2

(IBAOCON Issue) Fall Edition September 20 October 2024
DIGITAL ISSUE EDITION DIGITAL AD DUE AD RELEASE
Uploads throughout the year Ongoing News Reel 30t of every month 1st of every month




PRINT ADVERTISING

FULL-COLOUR RATES

Multi-Page Ad Feature
(Consecutive full pages, 1 available per issue)

Double Page Spread

Full Page Outside Back Cover

Full Page (15% premium for inside front
or back covers)

1/2 Page

1/4 Page

Graphic Design Service

*HST NOT INCLUDED
* RATES FOR PRINT AND FLIPBOOK

PRINT ADVERTISING SPECIFICATIONS

DOUBLE PAGE SPREAD
16.75” x 10.875”
(Add 0.125” bleed)

FULL PAGE SPREAD
8.375” x 10.875”
(Add 0.125” bleed)

PER ISSUE

Ask for
pricing

$9,820

$7,150

$5,710

$3,650

$2,770

$150/hr

RECOMMENDED SPECIFICATIONS

. Images 300 dpi

. Images/graphics should not use any form of
compression

. CMYK format

. Bleed must extend 1/8” on each side for double
or full page spreads

. Place live area 1/2” in from the trim size

GRAPHIC DESIGN SERVICE

. Full ad package provided with working files

. Complete design creation

. 2-4 business days turnaround

. 3 revisions included

. Must provide logo and/or high res images,
text and other requested assets

1/2 PAGE HORIZONTAL 1/4 PAGE VERTICAL
3.333” x 4.583”
(Bleed not required) (Bleed not required)

1/2 PAGE LONG VERTICAL

(Bleed not required)

1/4 PAGE HORIZONTAL

4.583” x 3.333”
(Bleed not required)
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DIGITAL ADVERTISING

TOB WEBSITE

Various website advertising opportunities are available. Ad space is reserved on a first come first servde basis and subject to availability.

HOME PAGE LANDING OR ARTICLE PAGE
AD TYPE 1 MONTH 1 MONTH 1 MONTH
1X FREQUENCY 1X FREQUENCY 3X FREQUENCY
“ Overlay , $1200 $480 $840
600 (W) x 400 (H) pixels
o Billboard , $780 $310 $465
1200(W) x 150(H) pixels
e Half Page _ $660 $240 $360
300(W) x 600 (H) pixels
o Elig) 2103 A $440 $180 $270
300 (W) x 250 (H) pixels

* HST NOT INCLUDED
GRAPHIC DESIGN SERVICE AVAILABLE

HOME PAGE ARTICLE PAGE
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DIGITAL ADVERTISING

TOB ENEWSLETTER

Distributed to 17,000+ Ontario Brokers, Industry
Professionals, Insurance Students.

AD TYPE 1X FREQUENCY

0 Billboard . $580
728(W) x 250(H) pixels

e Big Box (2 Avalléble) $360
300 (W) x 250 (H) pixels

SAMPLE BIG BOX AD

ADVERTISE WITH US

MEDIA KIT




CONTACT

ADVERTISING SALES

NORAH BLACK
VP, Marketing & Communications, IBAO
416.488.7422 x128
nblack@ibao.on.ca

ADVERTISING & SUBSCRIPTION SERVICES

CHRISTIAN MOY
Marketing & Events Specialist, IBAO
416.488.7422 x108
cmoy@ibao.on.ca

DESIGN

SAMANTHA CHANG
Marketing Manager, IBAO
416.488.7422 x125
schang@ibao.on.ca

INSURANCE BROKERS
ASSOCIATION OF ONTARIO



